
 

 

DME/MGT./NOTICE/2023/19                                                                                          4th May, 2023 
NOTICE  

 

Value Added Course-Digital Marketing 
BBA First Year-Batch 2022-2025 

                                       15th May, 2023 to 26th May, 2023 
 
This is to inform all the students of BBA first year-Batch 2022-25 who have registered for the value-

added course that 32 hours training on Digital Marketing organized by DME in association with E-

Cell IIM Bangalore will start from 15th May, 2023. 

 

Training Period-32 Hours over a period of 10 days (Excluding Saturday and Sunday) 

3 hours daily (During college hours) 

Kindly read the following points carefully: 

1. The training sessions will be conducted in Computer Lab. 

Section A- Computer Lab 11 

Section B- Computer Lab 12 

Section C- Computer Lab 11 

Section D- Computer Lab 12 

2. The timings for the training for each day shall be  

For Section A and B -9.30 am -12.30 pm followed by regular classes in second half 

For Section C and D- 1 pm- 4 pm after regular classes in the first half 

 (Timetable will be shared)  

3. Expert trainers for Digital Marketing will come from outstation (Bangalore/Pune), hence no repeat 

sessions will be conducted. 

4. Students should strictly wear formals on all days and DME dress code is mandatory on the 

assessment day. 

5. Students to carry their own food and water. 

6. Professional Decorum and discipline to be maintained throughout the training. 

7. Students to carry a notebook and a pen to write down the important notes in the training session. 

8. Fulfillment of following criterion is required for certification: 

a. Attendance on all days of training (10 Days, 3 Hours each day) 

b. Daily Assignment and Assessment on the last day of training 



c. Feedback on the last day of training 

   9. There will be a group photograph on the last day of training session. 

   10. Kindly refer to the syllabus below 

 

Digital Marketing 

Duration: 32 Hours 

 
This course is designed to bring basic understanding of online marketing strategies and tools for 

students pursuing commerce stream in higher secondary grade. 

 
Program Outcomes: 

• Understand the strategy behind digital marketing along with its advantage and limitations 

• Gain an understanding of data collection and analysis methods used by marketing 

professionals 

• Acquire insight about structure and perspective when measuring consumers’ digital actions 

• Learn to access and choose appropriate web analytics tools and techniques 

• Plan and manage a digital marketing budget 

 
The topics are divided in 32 sessions of 1 hour each, as follow: 

 

Date and 
Day 

Session Topics Details 

 

 

 

 

 

15.05.2023 

Monday 

1 Fundamental Concepts of 
Digital Marketing 

• Introduction to Digital Marketing Lesson 
• History of Digital Marketing Lesson 
• Developing and Nurturing a Digital 

Culture Lesson 
• Where is Digital Marketing Headed 

Lesson 
• Global Impact of Digital Marketing 

2 Customer Lifecycle • Engagement 
• Conversion 

• Onboarding, Retention, and 

Expansion 

3 Marketing Technology • Mobile and lOT 
• Analytics 

• Challenges of an Offline-Online Experience 

 

16.05.2023 

Tuesday 

4 The Future of Digital 
Marketing 

A Peek into the Future 

5 Social Media Foundations • Introduction to social media 
• Social Media Strategy and Planning 

6 Social Media Foundations • Social Media Channel 
Management 

• Social Media Management Tools 



 

 

 

17.05.2023 

Wednesday 

 

7 Social Media Foundations • Social Media Measurement and Reporting 
• Social Advertising 

8 Advanced Social Media 
Marketing 

• Building a Sustainable Social Media 

Strategy 
• Converged social media 

• Content Marketing in a Social Media 
World 

• Visual social media 

9 Advanced Social Media 
Marketing 

• Understanding and Sparking Social 
Sharing 

• Storytelling as an Essential Part of Your 

Social Narrative 

 

Search Engine Optimization Foundations 

 

 

 

18.05.2023 

Thursday 

10 Advanced Social Media 
Marketing 

• Understanding and Sparking Social 
Sharing 

• Storytelling as an Essential Part of Your 
Social Narrative 

11 SEO Introduction • How Search Engines Work 
• Types of SEO 

• Keyword Research and Competitive 

Intelligence 

12 SEO • On-Page Optimization 
• Off-Page Optimization 

 

 

19.05.2023 

Friday 

13 SEO • Duplicate Content 

• Design and Architecture 
• Local SEO 

14 SEO • Algorithm Updates and SEO 
Changes 

• Integrating SEO with Other Disciplines 

15 SEO • SEO Tools 

• How to Build a Successful Career in 
SEO 

Google Ads & PPC Advertising 

 

 

 

22.05.2023 

Monday 

16 Foundation PPC • Introduction to Pay-Per-Click 
• Psychology of Search 

• Search Ads and Keyword 
Targeting 

17 Foundation PPC • Increasing Reach with Display Networks 
• Reaching Target Audiences 

• The Buying Funnel 

18 Foundation PPC • Setting and Measuring Marketing 
Goals 

• How PPC Fits into the Digital Strategy 
• Reporting and Tracking 

Web Analytics Foundation 



 

 

 

 

23.05.2023 

Tuesday 

19 Web Analytics • Introduction to Digital Analytics 
• Organizational Maturity 

• Building Blocks 

20 Web Analytics • Managerial Perspectives of Digital 
Analytics 

• Key Performance Indicators 

• Segmentation 

21 Web Analytics • The Analysis Process 
• Marketing Management 

• Experimentation and Testing 

 

 

24.05.2023 

Wednesday 

22 Email Marketing • Email Marketing introduction 
• Email Marketing tools 

23 Affiliate Marketing • Affiliate Marketing Introduction 

• Tools & Techniques 

24 E-Commerce • How ecommerce works 
• Case studies 

25 Digital Marketing Strategy 
Creation 

• How to create a DM strategy for business 

 

 

 

25.05.2023 

Thursday 

26 Blogging & Adsense • Introduction to blogging 
• Blogging platform 

• Niche & examples 

27 YouTube marketing and 
YouTube as a social media 

platform 
 

• Introduction to YouTube Marketing 

• YouTube Marketing as a social media 
platform 

28 Instagram marketing • Introduction to Instagram Marketing 

29 Instagram marketing conti
nued 

 

• Significance of Instagram Marketing 

 

 

 

26.05.2023 

Friday 

30 Emerging platforms 
 

• Understanding emerging platforms 

31 Budget planning and ROI 
of the 

campaign management 
 

• Budget planning 
• ROI of the campaign management 

 

32 Digital Marketing campaign 
 

• Key indicators of 
Successful Digital Marketing campaign 

 
 
 

Kindly adhere to the aforementioned guidelines and timetable carefully. 
 
 

[Prof. (Dr.) Poorva Ranjan] 

Head, DME Management School 


